PORTUGUESE TEXTILE AND
CLOTHING INDUSTRY

MAIN INDICATORS

NEW STRATEGY 2025 . =
h ), »f



MAIN INDICATORS
87%

AN & .<.:.€.ng (T SSarex [MPORTO

citeve Universidade do Minho

il e Veso
an Perlzel

11%

Preparation and
spinning 4
o, Carpets and rugs
Cordage, rope, twine 3% 1% Workwear

and netting 1%
4%

Knitted apparel
5%

uterwear
39%

Other textiles n.e.c.
5%

Production by Activity

Underwear
Other technical and
industrial textiles

5%
6% ‘
Knitted fabrics‘
6%

Finishing Magde-up textile
"UT " 7% articles, except
apparel Weaving

8% 10%
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MAIN INDICATORS

More Dynamic Activities between 2009-2018

TURNOVER PRODUCTION GAV
.................................................................... AME % AME S AME %
outerwear 1085 56% outerwear 1110 59% outerwear 317 45%
textiles for technical and o, textiles for technical o, textilesfor technical and 0
industrial use 266 149% and industrial use 271 153% industrial use 80 132%
other textiles, n.e. 175 75% other textiles, n.e. 164 73% other textiles, n.e. 59 81%

made-up textile articles, made-up textile articles,
except clothing except clothing

cordage and nets 151 83%

made-up textile articles,
except clothing

137 29% cordage and nets 143 85% knitted fabrics 22 35%

Fonte: INE (dados provisérios 2018)



MAIN INDICATORS

SECTOR REPRESENTATIVENESS

2018
Manufacturing
industry PT
TURNOVER 8%
PRODUCTION 8%
EMPLOYMENT 19%
GAV 11%

EXPORTS 9%



Turnover 2017

MAIN INDICATORS

Production 2017

Employment 2017

Exports 2018

Italy 35%
.......... Germanyls%
.............. Franceg%
................... UK7%
............... Spam7%
Portugal .................... 5% ........
.............. P Oland4%
............ Belglum3%
........... Romamaz%
Netherlands 2%

Italy 36%
.......... Germany14%
............. Franceg%
.................. UK7%
Spam ........................ 7% .......
........... Portugals%
............. POIand4%
Belglum .................... 3% .......
........... R omamaz%
""" Netherlands 2%

Germany 18%
................ Ita|y17%
.............. Spamg%
""" Netherlands 9%
............. F rances%
........... Belglum7%
.................. UKG%
POIand ................... 5% ......
.......... Portuga|3%
............ Austr|a3%

Italy 21%
B Romama .............. 11%
S P o|and .................. 9 %
B Portugalg%
S Germany ............... 8 %
B BUIgana ................. 7 %
S Spam .................... 6 %
B UK ....................... 6 %
S France .................. 5 %
. CZGChRep ............. 3 %

GVAfc 2017

Italy 33%
Germany  15%
............. UK9%
........ Franceg%
......... Spams%
""" Portugal 5%
........ P OIand4%
..... Romama3%
...... Belglum3%
Netherlands 2%




MAIN INDICATORS

T&C INDUSTRY EXPORTS
million euros 2019 Evol. Share MAIN CLIENTS
Textiles (except Home Textiles) 1372 -0,6% 26% million euros 2019 Evol. Share
Clothing 3161 -0,8% 60% Spain 1622 -4,3% 31%
i France 679 2,6% 13%
Home Textiles and other made up 227 2.4% 14% - i
articles Germany 438 -3,0% 8%
5259 1.0% UK 394 -1,4% 7%
-1,0%
USA 340 5,4% 6%
Italy 328 -0,7% 6%
0, 0,
Destinations with the greatest growth Netherlands 230 4,2% 4%
in absolute terms Sweden 105 -4,6% 2%
o Belgium 99 -3,9% 2%
o (growth in million eulr;)s; g\;o; Denmark P 31% 1%
’ ’ (o]
France 17,1 2,6%
Netherlands 93 42% Extra UE (28) 939 3,3% 18%
TOTAL 5259 -1,0% 100%

Canada 5,5 11,6%




Textile and Clothing Industry 2025:

KNOWLEDGE AND
TRAINING
(promote
productivity)

New Paradigm, New Strategy

5 FUTURE DEVELOPMENT DRIVERS

DIFFERENTIATE TO COMPETE:

competences of the
scientific and technological
system dedicated to the
industry)

internationalization
programs
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DESIGN TECHNOLOGY INTERNATIONALIZATION SUSTAINABILITY
non-technological Technological innovation / Export more value and Align with the changing
innovation knowledge transfer / increase the export base. values of the consumer
(creativity) strengthening the Continue and update society, sustainable

products, certified and
with traceability.
Circular economy
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